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THE OPEN UNIVERSITY OF SRI LANKA

CERTIFICATE IN ENTREPRENEURSHIP AND SMALL BUSINESS
MANAGEMENT PROGRAMME - LEVEL 02

FINAL EXAMINATION -2016

INTRODUCTION TO MARKETING -MCC 1204

DURATION -TWO (02) HOURS

Date: 13" November 2016 Time: 1.30 p.m. -3.30 p.m.

Instructions:
Question One (01) is compulsory.
Answer Question 01(One) and 03 (Three) other Questions.

1 a. One of your friends has decided to start a small business on bag manufacturing for
his/her area. As a student of marketing explain your friend how he/she could
apply the concept of market segmentation in starting the business? Explain.

b. Suggest a marketing mix for his selected segment.
(Marks 40)

2. Using examples, explain the concept of Product Life Cycle (PLC) in marketing.
(Marks 20)

3. “Even for an entrepreneur: internet is very useful as Marketing Strategy”.
Do you agree? Explain. (Marks 20)

4. "Entrepreneurs should consider the external environment when making decision for
their small businesses"
Explain this statement with examples. (Marks 20)

5. Identify the similarities and differences of the following
a. Selling and Marketing
b. Primary Data and Secondary Data
c. Intensive Distribution and Selective Distribution
d. Needs, Wants & Demand

(Marks 20)
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