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THE OPEN UNIVERSITY OF SRI LANKA R
ADVANCED CERTIFICATE IN ENTREPRENEURSHIP AND SMALL BUSINESS
MANAGEMENT - LEVEL 02

FINAL EXAMINATION - 2020

MCC 1204/MSC 2404 - MARKETING FOR ENTREPRENEURS

DURATION: 02 (TWO) HOURS

DATE: 23/02/2020 Time:; 10.00 A.M - 12.00 Noon

Instructions:  Answer Part (A) (40 marks) and any three (03} questions from Part B
(20 marks each)
Part A

1. Mr. & Mrs. Herath are planning to start a breakfast outlet in their town. They want to
become successful entrepreneurs, thus decided to collect information relevant to the
nature of demand for breakfast. In order to make their business venture successful, a
decision was made to gather information to find out the preference of food for their
breakfast from customers/people /residents in the town. Therefore decision was made 1o
conduct a marketing research with the intention of collecting information for this purpose.

As a student of marketing you have to propose how to conduct a marketing research based
on “Marketing Research Process” towards this.
Note: write your assumptions. ’ (40 Marks)

Part B

2. Marketing philosophies have evolved from*®* Production Concept’” which is the oldest
concept.

Identify and explain how Marketers practice Production Concept in their marketing

strategies, _ ‘ (20 Marks)
3. Asa Marketing Manager of Jam Manufacturing Company, explain how you would
apply concept of “Marketing Mix * for your company. (20 Marks)
4. a. What is Market Segmentation? (06 Marks)
b. How would you segment the soap market by using segmentation variables?(14 Marks)}
(Total 20 Marks)
5. Write the short notes on

a. Marketing intermediaries in Micro Environment

b. Direct Marketing in Promotion Mix. - (20 Marks}
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